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artainment & beyond
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We are the pioneers of connected, technology—enabled
audlo systems for kldS and provider of premlum curated audlo content
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Our business model in a nutshell
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Our platformis
exponentially growing
with more and more
Tonieboxes...
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... fueling our razorblade

business model with
highly predictable Tonie
sales

-

Subscription-like cohorts

>20

Tonies per Ton:
after 4.5 ye’;lfstX

... and adding further high
margin products to our
tonies universe

Cumulative Accessories and digital content
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Q3 / 9M: Fully ——_ We delives on
ot taacl despite . our promises
macroeconomic challenges _7 \_and plans

@ Q3 revenue: +21% to EUR 54M

9 Mrevenue: +30% to EUR 138M




We are driving market penetration despite unstable times

| >100

. +12m ‘ countries with activated Tonieboxes |
in last 12 months B e o |

| Septermber 2022

>4 .1m

Tonieboxes sold

~50%

of Tonieboxes sold outside of DACH in Q3

+17m

in last 12 months

>5Im
||

Tonies sold
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Density Toniebox activations low - high

Core European markets fonies® 8



US market continues on very strong growth trajectory... E

... growing our installed base with ... and already sold
>330,000 Jenceboxes sold >2,200,000 Josutes

~3x more >1,200,000
Tonieboxes sold YoY... Tonies sold YTD September

»*
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...and our Tonies portfolio becomes better and bigger




We expand across all channels — because it works!

- >7 - amazon
Total PAS * P 2705 -

4,200 ® TARGET.

2,000

¥ tonies’ B i e o Q8w

Eloise

Explore New York City with Eloise, the Plaza
Hotel's most curious resident!

*Including seasonal distincts tonies® 11



Feedback is the biggest proof point for product market fit!

Outstanding Jﬂ’S =
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Castomers 1ove our products

Delighted

Great n You have a new
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Love, L

Delighted

Score of 10/10

ABSOLUTELY THE BEST THING EVER!!
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4@ brain_craft_baby Follow
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Liked by leanneandthegang and others

brain_craft_baby I'm so proud of my big girl for speaking in
front of her class on just her 3rd day of preschool! She
brought her favorite thing - her #toniebox with #elsatonie
and #annatonie - for show and tell @ Way to be brave!

@tonies ns
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*Net Promoter Score

as of Oct 19

as of Oct 1
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2 ) things.theylove
/ Things They Love
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things.theylove Wow! We are so grateful for all of those
who came out to celebrate us today! Two is not so terrible
when you have support like this!

Thank you @thewackoshow for a filling our space with
magic and laughter.

Thank you @tonies.us for the giveaway prizes for our
Tonies Themed Costume Contest, and thank you to all of
YOU for 2 years of support

a Q B ®

as of Oct 22
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Hongkong launch - First step into Asia-Pacific with distribution
partner Jebsen

M tonies’

Toys$jus
@)sELECT

9 >)NOBLETIME

kiddyland

LWISEKIDS

be:
TV mall

k*ai C_E;} JEBSEN &Jssy
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Preloved Tonieboxes — First sustainability product available

-
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@.‘ ! sefurbished and brought back to life ﬁ
@ PRE@LOVED
ﬁ% Mit Liebe aufbereitet.

available since @céaber in Germany and Austria
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new sustainable packaging concept
@ s
<

Turquoise sold

out within 2
hours
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Sleepy Friends — First own license brand launched on bedtime routine

The first time that we become a
licensor for merchandise!

Eimschlagmelodien:
S(ng@iﬁg{ﬂf
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Financial Results
Q3 2022

tonies® 16



OM 2022 - Strong growth driven by international markets... v

Revenue growth by geography Revenue split by geography
- - OM 2021 - International
+30% Bl oM 2022 YE A Wﬁ 138.2 DACH
!

106.3
|+4% ‘?1;23.& 12
106,3 i 88% 71%
: +383/
+116/
Group DACH Rest of World 9M 2021 9M 2022
] ]
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...and by all product categories v

Revenue growth by product category Revenue split by product category

- - OM 2021 (\f»i/ iﬁzronieboxes
+30% oM 2022 138.2 Tonies

!

Accessories & Digital

+24%i %%é‘

106,3 o
76,9
+81%
| |
v cs I 4% 5%
Group Tonieboxes Tonies Accessories 9M 2021 9M 2022
I & Digital - ]

NN ———
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Q3 2022 — Continued good development against strong v
prior year baseline

Revenue growth by geography Revenue growth by product category
Q3 2021 Q3 2021
Il Q3 2022 +21% Il Q3 2022
<1 <o
very strong baseline: +9%
Sep 2021: >50% YoY |
44.5 +46%
' 319
153 +68%
10.8 |
1.9_Ep
Group Tonieboxes Tonies Accessories
& Digital
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DACH business already showing strong profitability
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‘ |

J DACH business profitable p oo
| with double-digit | 5
d  Adj. EBITDA margin
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And we see
it works!
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Outlook
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Guidance raised — we expect higher profitability in FY 2022
Updated guidance
FY 2022 FY 2022

Group Net Revenue 250 250 250

(EURm) (+ 33% YoY growth) (+ 33% YoY growth)

Group Adj. EBITDA “Slightly better than 0 0

(% of Revenue) na FY 2021 (-8.1%)" -5% to -2%
52 52

US Net Revenue 52 o o

(EURM) (+156% YoY growth) (+156% YoY growth)

ﬁ//&( Significantly improved contribution margin due to better gross margin and lower
costs for fulfilment and licensing, including non-recurring effects

R
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ﬁ//&( Effective management of macroeconomic situation




QEA
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Any questions... :

tonies



M tonies’



Strong performance across geographies and products

i

(in EURm)

Q32021 Q32022 | Change O9M 2021 9M 2022 | Change
Revenue 445 53.8 20.8% 106.3 138.2| 30.0%
by geographies
DACH 378 344 -9.0% 94.0 97.9 4.1%
US 2.7 12.6 | 360.9% 5.2 25.1 383.3%
Rest of World 4.0 6.8 71.7% 7.0 152 116.1%
by product
Tonieboxes 10.8 15.8 46.3% 25.6 36.4 42.1%
Tonies Figurines 31.9 349 9.4% 76.9 95.0 23.5%
Accessories & Digital 1.9 3.1 67.8% 3.7 6.8 81.4%

note: all numbers are unaudited

tonies®
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Meet us In person at one of the upcoming conferences u

Q3 reporting
REPORTING
October 28™

)

BNP Paribas Exane 5th MidCap CEO Berenberg European Conference

Conference 2

b 0 .
November 17t in Paris, France December 5" in Pennyhill, UK

CONFERENCES

Deutsches Eigenkapital Forum

November 291" in Frankfurt,
Germany

_/
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Investor Relations Contact

Investor Relations Team Contact

rQtonies.com

Investor Relations Contact
Manuel Bosing

Head of Investor Relations
Phone: +4915157846012

Mail: manuel.boesing@tonies.com

tonies®
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Confidentiality

All information within these slides is strictly confidential and can only be handed over or
published to third persons with the prior written consent of tonies SE.

These slides contain forward-looking statements

Certain statements included in this document are forward-looking statements. Forward-
looking statements can typically be identified by the use of words such as "expects’, ‘'may’,
‘will’, "could’, "should”, "intends’, "plans’, "predicts’, "envisages” or "anticipates” or other words
of similar meaning. These forward-looking statements are based upon current expectations
and assumptions regarding anticipated developments and other factors affecting the tonies
SE. They are not historical or current facts, nor are they guarantees of future performance.

Disclaimer

By their nature, forward-looking statements involve several risks, uncertainties and
assumptions that could cause actual results or events to differ materially from those
expressed or implied by the forward looking statements. These risks, uncertainties and
assumptions could adversely affect the outcome and financial effects of the plans and events
described in this document. These forward-looking statements speak only as of the date of
this announcement. Except as required by any applicable mandatory law or regulation, the
tonies SE expressly disclaims any obligation or undertaking to release publicly any updates or
revisions to any forward-looking statements contained in this document to reflect any
change in the tonies SE's expectations with regard thereto or any change in events,
conditions or circumstances on which any such forward-looking statements are based.
Neither tonies SE nor any other person accepts any responsibility for

the accuracy of the opinions expressed in this document or the underlying assumptions.

© tonies SE 2022
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